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Colours

Reriedy's galétie (&Bu{k atoul&@ four core colours:
Cdtdl, Forest&Drift!Bl(e, and Blossom.

Cdral & the btarl's @{@natue cdlour and the default §(bice
#hereyerpossible, YaBinging warmth and energy to
evepythini@ B tothasdH&wevé, (vhen used, each colfur
cdtrie& 408 weigit arfd i$usdble interchangeably a¢ross
brand'applications.

TheSspportting palett®) of Slalte, Parchment, Deep Black,
ah&Pu'e WHite prdidey thd f@undation for layouts,
typagraphy, @t ba&kgroutidst'ensuring flexibility witb@ut
¢prprorhising clarity.
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Colotrs

Each of thelfourd coré cbloufrs expands into a range off
darkdr and lighter tints,! giving the palette enough!depth
td handlle any layout or application.

These vdriatibnd'exist tb"Solve contrast and accessibility
Isslies ensuiring text, Ul elements, and backgrounds

are dlle to mdet dtandlards whilst keeping the brand!
feelihg cohesive.

Réach for b tiht brishBide!'when the base colour aloné ish't
enoludh, Inot a¢ d substitute for it.
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Boppins

PoBims '|s-bar privsdry "ty peface, used
adrag a(l bbdy sdjpy, long-form text
etc. #4.28A@$ an@ kédible form keep
trrig8adptasead And legible at
evety size.

Fraldnces

ARheas i glbdisplay #dce. Reserved
oSty fa@r ISetzBineRfind to grab
atiendiont. IBimtbgel Pt daracters
fiod to the@gvaight dbd authority of
tditidnd legt@Htypography, while
st2nBn@Ivasrien artd full $2 personality.

Todeth@ 2k yibdlance credibility with
apibachability.
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Edpeniark

The Remedy logomark is a bold, joyful mascot
represented as the letter R.

Solid and warm, with rough hand-drawn edges
that push back against the clean, corporate
aesthetic of traditional legal branding.

It carries the brand's core belief in its form, that
legal support should feel approachable and
human, not cold or distant.
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Logomark
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OBREGBBARONR

@ |I8gondagk needs dioHo breathe.

6 rovediright: YEvIoEver 8lesRethtd ubidermines
PreHoy e s c&O0as6ibaFutiels theBmark.

@ proteciE3nve Pu&iteEn Ga&ibnumM
¢oydpdce &f sorvaiBsides Xvhdve x is the
WHAENOA tiRle ey e do@ NBiks HplieMwherever
e BgomiarB apgears, #egardless of size or
daR .
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K B0 Ry /totrie&hE riain)expréssion of the
B YANE]) 2t /B Blefud  t-ettiee oértyss all
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H-Ca&) BEEU2e6)/8) SNt i BFoUc'B e dolours or
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Primary
Logo
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FNe' grichairydlogo n&e@s B8l to breathe. X
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Secondary
Logo
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Thée R AN INUIRE IR&. [ 1i&ehee Xt e AdibBsof the
lBgofark 1 ®IHSECrPpsH Caimpaigns,

t}’t{ﬂ]&ém,me&rr)!é(Ssaging.

REFI RGBS AR Y sasrigciection of

&P HSs SHINS. DB P#BSONS AL, (kedRing the
il d&et#Ondictrryid &fdBartisseontext.

AN I IRE 19 (s EBRIILONedE8d $)the brand
v\ 0aRd) Mg aR) ). #QIVERS.as long as the
&%stirREsB& ssoIRRONSE &b Ex$#Bqugh.

Thée syEEehD& HEsidhetiid trdbngii0he brand,
GAL Foas)idin it.
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Theé puZ2eHIcOFsHa R Sairt) 18k 62§(the first
ehrathérs ploir ke Renseav fatly beyond
thereBt’R.

Theé puz2eHlickEs fdi@rereelf(cogss and
edhidleld(iess, #2002 Te0zaitiynce and
cteadibpRigreds. tHrckEd2a difficult path.

Bott$ st aa & vwaidl Rerisdy kd88s. Theyre
the SR O RS ford caslthgévill grow

o (@2id el tise0Bbantt gtdh.anBdFuI)L from the
A& Vistoat lon@eidigedisuit/sbtfoed around new
#hbOriedTs H{(td (nessages.
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Charhdt&A @
Ekpréssion

ASBIEEh(IREEE WHR) P SIE)ERIBEEBI6Mg Way.

$8/PP{rE)ABSB6HES joI/Blll T (rBerEbthe
SIS &ABDS)S &N EG b0 SHBt-Biecha8igber's
BNOBRA @RS (S GIBR)S1 tRFBS wiBs (A TiEBding
b6beh R§d/errijEdingalse.

H)S8NOYEKS! G)SrdES il ELBTOB[B6:885 tBId/family.
Wé$IB000 506N eSS/ KEen & Bhe Ich&iacters
f@&liifth o6 thE(@B(hrndBlRH& Bt (X h&TElieed and
fiok, 5(Y8 YR)ES HRE'th (TfF) Bl BtRE B QA BY $ArGality5
BobRbd Y5 816H.
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